


Africa in context

• 2000 African Languages, Comprising of 54 countries

• 1,216 Bil Population (17% of World Population)

• Lagos, Nigeria – Most Populous City in Africa

• 7 key industries: agriculture, banking, consumer goods, infrastructure, mining, oil and gas, and

telecommunications. However, the growth of Africa is hardly limited to the extractive industries.



Africa in context

GREAT DIVIDE AMONGST THE CONSUMER SEGMENTS

UPPER-MIDDLE CLASS: 
MONTHLY SPEND OF $2,000+

MIDDLE CLASS: 
MONTHLY SPEND $235 - $1,980

WORKING CLASS: 
SPEND LESS THAN $235 PER MONTH 



The Size of the African Middle Class

African Development Bank definition criteria 

(which have become a baseline for subsequent research)



Africa in context

Today, African entrepreneurs are using their imagination to drive the next wave of

globalization, exporting innovative African-baked technology. $1.3 billion invested in

African tech companies 2019, compared to just under $200 million invested in 2015.





COVID-19 started off as 
something not really understood.



Then it became ‘Africa in Lockdown’



Immediate Trends came 
into being overnight

• More TV is being consumed.

• TV is being complimented with high levels of social media interactivity.

• Digital Transformation is further accelerated -

o Fintech

o Digital Education

o Digital Health

• Growing Financial concerns across the board.

• More awareness over handling of cash (cashless), product origin and hyper-local.



3 Area Data Focus

We’ve examined three key areas

on Viewership behaviour to see if

there is an overall trend, utilizing

DStvi Viewership panels.



Genre Performance YOY: 
Month of March



Genre Performance YOY: 
Month of March



Genre Performance YOY: 
Month of March



DSTV Now – Streaming Services 
Nigeria, Kenya and Namibia leading the pact: increased views

• March 2020 saw a 14% increase in 
streaming traffic across the continent.

• Currently, South Africa is making up 89% of 
total traffic.
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A Shift has occurred in 

Consumer Needs 



Bringing A Renewed Respect 
for Essentials

CATEGORIES THAT HAVE

DECREASED IN DEMAND

CATEGORIES THAT HAVE

STAYED THE SAME

CATEGORIES THAT HAVE

INCREASED IN DEMAND

Source: Kantar Research, Navigating Growth in a Covid-19 World 



Source: Kantar Research, Navigating Growth in a Covid-19 World 

Keeping up to date is Vital

A need to get news as soon as possible and to verify this by checking other online sites. Social media 

seeing the highest increase of 66%, but generally the combination of digital platforms and TV has seen 

the greatest amount of growth.



Time will determine the Impacts



Anticipated Consumer Shifts 



What DStv has done during this time

• Opened key channels to all of SA – across subscription set top boxes.

• Opened all News Channels to any viewer who makes use of the DStv Now Streaming 
service (includes nonsubscribers – DStv Now Free)

• Added Education content to help parents during the Stay-at-home with kids

• Relive Sport content

• Fitness Content to help families stay fit

• Multichoice sets aside R80 million(for salaries during National lockdown) Its set aside to pay 
production staff(production crew , cast & creatives, etc.) over the next few months.

• MultiChoice Group, Kaizer Chiefs and Orlando Pirates clubs have teamed up to donate 4 
000 testing kits and protective gear to healthcare workers and law enforcement agencies 
on the forefront of the fight against the COVID-19 pandemic.

• Multichoice Nigeria contributes NGN1,2 billion(Cash donations and Relevant kits to fight 
the spread of virus)



THANK YOU 


